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AN EXTRAORDINARY EDITION IN AN
EXTRAORDINARY YEAR

Finally, we meet.

The Year's First,

The World's Largest,

Most Competitive,
Safest, In-person
Food & Beverage
Sourcing Event

CLICK HERE 44

SEE US IN ACTION!


https://www.youtube.com/watch?v=pXQVVk3PNvw

AN AWE-INSPIRING SHOW ald L
OF UNITY FROM THE (T s

GLOBAL FOOD COMMUNITY | e - & .

59,378

Attendees from
162 countries

O O% 2,531

Exhibitors from
85 countries

20 S8 60

Halls of Diverse, Chefs,
Innovative afs In-Person,
Products In-action!

110° 60"

Industry Hours of

I_I Leaders On Immersive
& Stage Content




| do feel safe, | see a lot of precautions

A SA F E ’ S M A RT & S EA M L E S S “ being taken and the organisers have
E X P E R I E N C E done a fantastic job attempting to

keep us as safe as possible.

CEO, Three Star Consulting > CLICK HERE

£ United States

of attendees felt
Gulfood to be a ‘safe
& very safe event’

You can see a lot of places with
sanitizers and everyone has their masks
on —it feels very safe to come here.

CARLOS FRUNZE

TURGAEV GARZA
Group Executive Chef - 3Fils

c United Arab Emirates

{ANVEN'T
RIGISTERED

attendees rated Dubai as the
‘top destination in the world
for safety standards & overall
business traveler experience’

“ Everything's safe, everyone’'s wearing
masks... this show is really needed.

HEATHER MILLS
Founder, Vbites

Ple%s?e"_:-n.__
2 an . .
‘DISTANCE | ‘ ‘ ‘ glr United Kingdom

found the safety | i ‘ ‘ ‘

measures to be ‘excellent’
& ‘adequate’
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https://youtu.be/YCK3pLoGnXE
https://youtu.be/S9ix_quZ2Xs
https://youtu.be/TxvQwwUW2Cw

THE YEAR'S FIRST LIVE
EVENT THAT KICK-STARTED
GLOBAL F&B TRADE

We get to connect

with buyers all over the
world. It is truly the most
Important show of the
year in food industry

SPIRE INTERNATIONAL LLC

48°

exhibitors used Gulfood
as an entry point into
the market*

Visitors expect to
increase the value of their
purchases by

60

In comparison to last year*

GULFOOD
2021

recorded the highest ever
score amongst visitors for their
“Likelihood of Return™*

4.56/5.00

*Reported in the Gulfood 2021 survey



BIGGEST FOOD BRANDS
& INNOVATIONS ON SHOW

VI

F&B Manufacturers,
Distributors & Traders from
85 Countries Worldwide

CATEGORIES INCLUDED -

@ 36 ek §m

Beverages Dairy Meat & Poultry Pulses, Grains
& Cereals
have had many visitors to our stand.
Fats & Oils Power Brands World Food

ALAN SMITH
CEO, Agthia Group

FEATURED EXHIBITORS

O eThlel IERTI 1]
\% le‘h]Q Al Ghurair

Q

AA .
AA bager mohebi

enterprises

ANiFFco

INVESTIMG IN THE FUTURE

Gulfood is a great hub

for us to connect with
our customers and to talk
about our vision for the
future, while showcasing
the latest in what we have
to offer to them. We have
had a great start to 2021.

WILLEM VAN WALT MEIJER
CEO, Al Ain Farms

gulfood.com | 6



WHY EXHIBITORS LOVED
THE SHOW »»p»

In-business, with over

99K

visitors from 162
countries world-wide

92*

of exhibitors
rated their ROI

positively

Hunter Foods collates more than

50% of our international leads from

this exhibition every year. The visitors
attending this year are a lot more serious
about their business needs, which have
been impactful for us as a business.

ANANYA NARAYAN

Managing Director, Hunter Foods

Gulfood is a great
platform. We have
been able to meet
our business KPIs.

RADOSLAW DLOUHY

Manager, Foster Clark
Products

The strong return of
Gulfood has allowed the
F&B industry to revamp
and provide consumers
and exhibitors a chance
to re-connect in the retail
and hospitality markets.

FOROUGH AHMADI
Deputy CEO, NTDE

> CLICK HERE

y 4

intend to
exhibit again

gulfood.com | 7


https://youtu.be/9wgVuQg0sOY

o0 F&EB SOURCING AT ITS SUCCESSFUL /S
BEST VISITORS ROUND-UP

5 9
59,378 162

Visitors Countries

92*

visitors found the
event valuable & are
planning to return
in 2022

61"

Regional
Visitors

39*

International
Visitors

TOP VISITING COMPANIES
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\
VISITOR PROFILE »» NN
6” 73* 1

Ny Europe Gulfood gives
4 6* us access to
ME Non-GCC Afifiee other companies

ahd brands that
10~ support food
At{i\tsr;lia distribution from
all parts of the
world.

1%

Americas

Vice President
Cargo Commercial,
Emirates SkyCargo

\J
)

< Em P
47 15 25 8 S

Importer / Trader / Manufacturer Food Service Media / Associations Consultancy
Wholesaler / Distributors / Retailer / Horeca / Caterers / Government /
/ Reseller Educational




ATTENDEES EXCITED TO
RECONNECT, FACE-TO-FACE

Gulfood was our best
step forward. Being able
to meet investors from all
over the world in one hub
IS @ great asset provided
by this exhibition. All the
safety regulations and
procedures in place are
truly impressive.

VIKAS MALHOTRA

Managing Partner,
Innovative General Trading

c United Arab Emirates

\J
\ Y 4

The entire show is
amazing. The way
everything is organized,
all COVID-19 safety rules
being applied. The variety
of people, products

and brands is really
Impressive. Thumbs up!

CLAUDIU FRUNTE LATA

Procurement Manager
Amanos Brand

¢ ) Romania

> CLICK HERE

It's been a fantastic
experience at Gulfood
this year, it's a safe
environment, still

possible to do business.

Coming all the way
from the UK, to try and
grow business in 2021
IS Incredibly important
for entrepreneurs like
myself. Thank you
again to Gulfood.

PAUL KALI
CEO, FWIP

* United Kingdom

PP

I've connected with so
many people all over the
world and I'm so happy
to go home with so many
connections. Thank you.

VERONICA NSOWAH

Sales Manager
CN-Nazareth Ventures

3 Ghana

> CLICK HERE

gulfood.com | 10


https://youtu.be/ndq5UnPfUuc
https://youtu.be/J_2CKjIa_dA

BUSINESS WAS THRIVING 1
WITH MAJOR ORDERS SIGNED  was realy good! We had quaiie
AT THE SHOW

contacts with international visitors
from the everywhere; from Africa, from
the Maghreb region, (all the way to)
Afghanistan and India too.

FRANZ ERNSTBRUNNER

Project Director, Austria Advantage,
Austrian Pavilion

9,
\J
\ Y 4

I INDONESIA CELEBRATES
ORDERS OF 40 TONNES
OF COFFEE SPANISH COMPANY SIGNS 12
b
o 54 Feb 2091 MOUS AT GULFOOD 2021
24 Feb 2021

Indonesia had a taste of success with

one of its coffee producers securing an
order from a regional buyer for 40 metric
tonnes of arabica and robusta coffee.

Wil m ml

The event proved to be the perfect
platform for GILIUS, an agro-forestry
farm from the province of Albacete

- Spain. The company has signed 12
MQUs for orders of its products.

n-e.q...,
COSTA RICAN F&B CLIMBS UP S e ‘GULFOOD 2021 UNLOCKS
THE SHOPPING LIST OF MIDDLE = > INCREDIBLE BUSINESS POTENTIAL

EASTERN BUYERS FOR MEXICO'S F&B PRODUCERS
25 Feb 2021 24 Feb 2021

Pre-event 110 planned meetings exceeded
‘five times’ over and country pavillion
inundated with serious buyers as global
industry reconnects at world's safest and
most competitive sourcing platform.

Costa Rica hit the ground running with
beverage maker Tertulia Brugge S.A
scooping the ‘Most Innovative Beverage’
honour at the Gulfood Innovation Awards.

gulfood.com | 11




85 EXHIBITING COUNTRIES
REPRESENTED 1

‘ ' ‘ ' Many of the 100 plus Italian

companies participating
Brazil France Belgium Germany Morocco Tunisia Malaysia

at Gulfood this year
generated potential sales

leads from distributors in
e ¢ E ‘ ' i the Middle East.

Thailand Jordan Argentina Japan Pakistan Peru

‘ ’ ‘ A Retail
W, ’lll\ rengd i he shelf,
A ' N 4 ,

Italy Chile Egypt India Netherlands

Italian Trade Commissioner to the UAE and
Director of Italian Trade Agency (ITA), Dubai

...and many more

This exhibition is very important for
F&B businesses, it is a signal that

we are ready to return to normal to
business life despite all the obstacles.
| would like to express my gratitude
to the organisers, it's a unique event.

4

Chairman of the Belarus Chamber . L
of Commerce and Industry oL | ' £.



GULFOOD INNOVATION AWARDS

Celebrating global excellence in food

- i
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Gullood

INNOVATION
AWARDS
WINNERS

oulthost

@ — AGulfood Hospitality
Equipment and Food Service Expo

INNOVATION
AWARDS
CATEGORIES

OVOSTAR LTD.

EASTERN CONDIMENTS MIDDLE EAST
AND NORTH AFRICA

BEYOND MEAT

Wingre:

BAKED P

JOGURTY MAGDA SP. Z O.0.




LULFOQOD

INNOVATION

SUMMIT

Minister of State for Food and
Water Security — Government
of the United Arab Emirateso

110

Speakers

Chief Operating Officer,

Parks and Zones - DP World,

UAE Region

38

Sessions

Perspectives &§ Ground-Breaking

CEO Middle East & Africa - DHL Partner, Middle East
Global Forwarding Customs and International
Trade Leader — PwC

9 STREAMS

Food Security | Co-operation | Technology | Hospitality | Trade

Insights

Founding Partner
- SOMA MATER

60

Hours of Immersive

Content

gulfood.com | 15



" G u H:O O d FEATURED SPEAKERS
p ‘: Start Up
O= Programme

Success stories and
secrets of the world's
most innovative

entrepreneurs ~
4
TOMASO RODRIGUEZ HEATHER MILLS KRIS FADE
CEOQ, talabat Founder, Vbites Founder of Fade Fit and
Serial entrepreneur, venture capitalist A pioneer in plant-based, Host of The Kris Fade Show,
and business head at the helm of the ethical vegan food Virgin Radio

UAE's leading food delivery platform

gulfood.com | 16



TASTES

mbv

A multi-sensory
festival of food and
culinary genius

4+ Chefs, Business Heads
6 o & Technical Kitchen
Experts — in action!
+
3 o Hours of Experiential
Engagement

Live
Masterclasses




MICHELIN STARS SHINE AT GULFOOD

Thanks to Gulfood,
they managed to
organize the event
successfully.

NORBERT
NIEDERKOFLER

3 Michelin Star
ltaly/Germany

I'm the judge of a great
competition with great talents,
and I'm very excited about it.

| think Gulfood is the best
evevnt this year in the world.

| wish we can organize
something like this in Europe.

RUI SILVESTRE

1 Michelin Star
Portugal

The industry suffered during
COVID-19, it's good to have a
kickoff for chefs to start again

in the regular business. Gulfood
enables us to meet different chefs
and people, see different opinions
and have discussions about food.

RENE FRANK

2 Michelin Guide
Germany

1 Michelin Star
Germany (Israeli)

MARCO SACCO
Star Michelin Chef



CHEFS
1T ALKS

Game-changers shared
the passionate stories

behind their culinary The experience here at Gulfood

breakthrou g hs has been absolutely phenomenal.
Incredible suppliers, chefs, so

many people in the industry, and
It's just been absolutely amazing.

= i ﬁ‘mlﬂl‘l)ﬂ’l»’)i
"‘**1"-?'\\\1!// e

Executive Chef, ME Dubai Host of the
! |
‘Chef JKP Podcast’ é"y’q ﬂ (L1 00(1

\

'|f
' '-_:'.

Coming to the Gulfood, since 2006, till now,
| have not missed one! The beautiful thing
about Gulfood is that every year is different.
Every year is growing. Every year you find
something new. We all think of our safety,

but we also come here to do business.

Certified Master Chef

Meat and Livestock Australia gulfood.com | 19




GULFOOD INTERNATIONAL CULINARY LEAGUE

A battle between four continents and their eclectic cuisines

WINNER

ASIA

Captain
MARIO FICO
Head Chef Zuma

AFRICA & MIDDLE EAST

Captain
MOHAMAD CHABCHOUL
Grand Millenium Business Bay Executive Chef

FAST IN
i [

S Glogd whnesn
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AMERICA

Captain
JAMES KNIGHT PACHECO
Executive Chef ME Dubai

EUROPE

Captain
BERNARDO PALLADINI
Head Chef Torno Subito by Bottura




UAE NATIONAL BREWER'S WINNERS

prws CUP CHAMPIONSHIP
[

Battle of the world's top baristas

19 Challenges 16 Competitors 38 Freshly Brewed
Coffees Prepared

CHAMPION
Mariam Erin Pinza, Expresso Lab

R >

X4 O " . TR7A | 2ND PLACE o 3RD PLACE | S |
¥ ¥ ' : gy = . Frederick Bejo, Archers Coffee ' Ibrahim Al Mallouhi |
s 0 mr. ; . "5 _
% &
© Q:\ Brought to you by: The Specialty Coffee Association gulfood.com | 21



4 CREDIBLE JUDGES

CARMEN CLEMENTE

LAGS black Jug and the
current SCA Italian Latte
Art Champion

of Latte Art Courses

MESHARI ALYAQOUT

LAGS Official Chaper
and Exclusive Destructor
for GCC countries

MANUELA FENSORE

Current SCA World Latte

Art Champion and the
current World Latte Art
Grading Battle Champion

LATTE ART GRADING BATTLE

From high-impact learning to thrilling competitions

LUIGI LUPI

One of the world’s

top awarded coffee
experts with 30+
years experience

|

ADVANCED - BLACK JUG CHAMPION
Dodi Alsen

INTERMEDIATE - RED JUG CHAMPION
Ali Khuraibet

BEGINNER - WHITE JUG CHAMPION

Eisa Al Mheiri



»
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CHEF'S CLUB

Created to celebrate the
UAE’'s greatest chefs

LAUNCHED THE EXCLUSIVE

‘CULINARY & BUSINESS CHEF'S

CLUB' EBOOK

| | St Top Chefs
Gulloodin Gullood — Gullood 8 P

VA U Featured
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") EMARKETING
) SOCIETY

Insights To Power v o Eakhe o

Tradkwsfs o

B == -

Big F&B brands got on stage to reveal
their latest marketing success secrets.

B® Microsoft ¥ pgpsico ™ -

f

Gull

L
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PROTECTS WHAT'S GOOD
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Fm Industry experts deliver
powerful hands-on learnings

&

WORKSHOPS

Bﬂéws A |
velteBle N N
learning

Food Industry Consultant Founding Partner Brand Consultant - Food & Wellness Rabbi of the Jewish Community Director Research & Innovation,
Binder Technology Soma Mater Founder of Cause Kitchn of U.A.E., Founder Quality & Food Safety
Consultancy Emirates Agency for Kosher Danone

Certification

gulfood.com | 25



MARKETING & PR
DRIVING HUGE BUZZ AROUND
THE WORLD

USD$43,597,883
PR Value

In terms of Twitter
trends, Gulfood

ranked 7 on the 4,736,218,616
night before the : :
#GULFOOD2021 Circulation

show, and then on
days 1 & 2 of the

o Became the number
2 trending hashtag

show worked its
way up to 2" place.

on social media from 3,585
the 15t day of show

85 MILLION
digital impressions

Total Clippings

47 MILLION
impressions across LA
social media

gulfood.com | 26



GULFOOD MAKING HEADLINES WORLDWIDE

BULTEN
ISTANBUL

R e—

“2021'de ihracati en az yluzde 40
artirmayi hedefliyoruz”

ISTANBAIL [DHAY

SOVIET
CHUVASHIA

AGENCIA DE NOTICIAS
BRASIL-ARABE (ANBA)

@ HOSPITALITY WORLD ®
- INDIA TIMES W

Konpureperas padpura «AKKOH,1» npunsiaa ysacrue
B 26-011 MEK/IYHADOIHOI BRICTABKE HPOJIYKTOR

nurannsa ¥ Hanmrros «Gullfood -2021»
Updated: March 03, 2021, 13:24 |ST Ay

GULFOOD 2021

Experience Dubal ke never before with food, fun-and laughter at Gulfood 2021

Gulfood rendeu US$ 33 milhdes a brasileiros

Apex-Brasil divulgouw balango da leira de Dubad, que marcou a relomdada da participagdo brasdeira em
mosiras presenclals no mundo drabe. Negociagbes devem gerar USS 236, 7 mihides nos prosimos

e ETHospitalityWarld
AEO2202110:5

ER Lo rbdb oot

Wi dod

:‘Od GI-

| 2 ‘El 000/ 42

From tackling supply chain inefficiencies to ensure food security, the 26th
edition of Gulfood 2023, a five-day global F&B event, held at Dubai World
Trade Centre, had all the right conversations on food

Da Redagdo

anbaBanka.com br

rvies £ | W 2

in @ & =

5do Paulo - A felra Guifood, maior do setor de alimentos e bebidas do Ortente Médio, rendeu cerca de
U5%:33.2 midhées em negdcios para of brasileiros que participaram fa edicgdo deste ano: O eventa
Meyve suyu markalarindan Aroma, 21-25 Subat'ta Dubai'de bu yif 26'ncisi
dizenfenen grda fuari Guifead'a katildr. Marka tarafindan yapilan yazift
agrklamada, “Yurt disinda driin sattigi dlke sayrsimi 55% gikardik. Aroma
markal drin fhracatinda en biyidk pay Uzakdogu ve Avrupa alirken,
Afrika'da cok hizl bir biydme gergeklesti. 2021'de bu alanda yizde 40 askin

acoreeu ern Dubai, nos Emirados Arabes Unidos, de 21 5 25 de fevirairs

No faral, 42 ‘ernpresss brasileiras apresentaram produtos em pavilhdo organizade pelz Agéndia

AZERNEWS

Brasiteira de Fromo¢So de Exportacles e lrwestimentos (Apex-Brasll), Além da estimativa total de

negdcios réalizados na feira, hd uma perspective de gue ales alcancem USS 236,7 milhdes nos proximos

MHEsE S i
B Hybae (OAD] sasepiimnice kpynsafiliss Mexay HEPOSHAR BRCTARER NROMYKTRS NATAHAR W buyume hEdEH&ﬂmz” denildi.
H H H anuTEs sGulfopd -20271s Kodpurepeean dabpuxcs «AKKOHDs ye aropod rog npuAsseass : ’ s T . :
O bstano fol dusdgads peta Apesx-Brasil, que também contou com exposici de mareas por segmente A Z@rbaijani products showcased at Gulfood 2021 int'l vanTER O 0d <SUSTA, e HaNTaPERSN QRDAMKE LAIKKTHER 1 Mmoo LoR AEN: : 10 farkli kategoride, 130'dan fazla (iriin cesidi sunan ve 6 kitada 55 iilkeye ihracat
'I'-I-::. MO0 OAREDM MR DOADANTHN, ACHOAR]) :r-l | =l b _\':!:'T.: .'!,."ll' FROMACHKD HORERL ) .|'r:lI b R TR e 3 . . Aot o
em espagos arganizados pela Associaglio Brasitelra de Proteing Animai (ABPA) 2 3 AssociagBo Brasileira Expu. [PHOTO] G W BT TR PG FiC e B Yapan meyve suyd ma rkasi Aroma, 21-25 :E-ubat tarinferinde Dubai DLI'H}'EI Ticaret
das Indistrias Exporigdoras de Carnes (Ablac), Merkezinde 26'ncis dizenlenen Gulfood Gida Fuar'na katild. Fuarda
25 Febovary 2021 10 UTEAI400) =1 487 HECMETIIR HE CYWECTRYRILIAR O PasHRERI, HOCEUBEMOCTE SLETBNE OBONLHO SLICOKE, ziyaretgilerin ilgi odag haline gelen markanin 1|gi ceken Granleri ise Aroma yuzde
Neperosops e cTenae galpien b nacuaake POCCHiciong Sennpiricro LenT pa npoxsans o 100 Meywve Suyu serisi ve yuksek pH, zengin mineral ve dusik sodyum ozelligiyle
NQCTCIARCHCIRA . Ehlr HOM B0 F i
&ne gikan Aroma Omer Duruk Dogal Kaynak Suyu oldu,
JapyDemnpe SiPSHT Y2 NOD0WD 3HASOMS C NpoRyRIHeR sARKOHT i Uenesanpaane o 2021 YILINDA IHRACAK YAPILAN ULKE SAYIS| ARTACAK

VM AT Mia PP R e R L] G Pt PSR P P A s et e Sars st Maskas.

AGRO24 1

H MUAoL AoUAn kat n Kenfood
ouppetelyav e emituyia otnv 25n
ALeBvn) ‘EkBson Tpowipwy Kal
Motwv Gulfood

H Mukoi Aoohn ko n Kenfood oupgersiyoy, yio EXTN CUVEXT] Xpovid, g
TEROETTIOL ETTITL IR Ty AdBvT) ExEran Gulfood 2027 omo NTOULTI, 0 oTTain
Bifprnoe amd nig 21 fwg 25 Pefpouaplou, dTmou Tapoualacav Ta Tpoidva
TOUS KOl TIC KavoTodies miow amd autd,

EXCELENCIAS
GOURMERMET &

Mateu Blanch ensefia técnica de elaboracion en 3D en el Guifoof de
Dubai

@ Craado: SUn, OZ782001 - DE35 & Aigor, Enric Ribera Gabandd  we Catoporls Nebciss Goormes

m yamit

Madew Blandh, dél resSaurdmbe Cadvisls de Lesda, wajd esbth Semard o Emerddos Arabés Lirsdos ifmdlado faor o Culltbd
Dushai, festreal nfernecional quo tads Sfto se e B cabd ervesth coprtal turfsfica 5 polifeiies chel predaimd i thonics di
claboratién en 300y fue profagonn, dursmee [ CeSebracdn de B events, de showookngs para & pUblicg, onsmuentas
B renhias aEmarands dedicadas @ s orme Bug| Khalits de Db, principal smblema amoisianeo y o o8 ps1s

i ad dubaiTs 1oiTe oorSadend L s Al el miand oo 530 menos &8 Sura

HpComenaavnos; Restrufant CAravria, un SEehio nocho reshd s

gulfood.com

| 27



WOW MOMENTS
OF THE SHOW
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A BIG THANK YOU TO OUR SPONSORS AND PARTNERS

SPONSORS

Silver Sponsors Landyards Sponsor Carrier Bags Sponsor
€ N4 ‘
NgAas o
: a4 A a
SOLICO GROUP IFFCo A gAad ABevia
. INVESTING IN THE FUTURE
Industries Pvt. Ltd. Add Goodness to Life
STRATEGIC PARTNERS
Official Knowledge Official African Official Podcast Supporting Partner Headline Media Partners

Partner Knowledge Partner Partner

FROST & SULLIVAN “'tl’endt e FOOd
TERTITIN Ve,

Where the bright minds gather

FNUTIR'E%%Q%IJSEL CAT E R ER CUSTOMER H OTE LI ER
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WE'RE PREPARING AN N ORIVATE [ ABE
EXTRAORDINARY \ ./ GULFOOD | & LICENSING £ |
NOVEMBER FOR YOU MARDFACTORING TTI———

THE SPECIALITY
FOOD FESTIVAL

MOVE FAST, GET AHEAD.

Be part of one of the world's MIDDLE EAST
biggest food processing and
manufacturing events

7-9 NOV 2021

Dubail World Trade Centre




LET'S MEET Gullood

AGAIN, SAFELY.
13 - 17 FEB 2022

Dubal World Trade Centre

BOOK YOUR STAND ® ® 2 2

SAM HOUSLEY NADYA KHAN SALIMA DADLA GOLI VOSSOUGH

to open a whole new world of Sales Manager Senior Sales Manager Director - Commercial Director - Commercial

opportunities in F&B at the world's T:+971 4 308 4594 T:+971 4 3086499 T:+971 4 308 6746 T:+971 4 308 6062
largest annual F&B event Sam.Housley@dwtc.com Nadya.Khan@dwtc.com Salima.Dadla@dwtc.com Goli.Vossough@dwtc.com




